
Stories All 
  Their Own

Why Business Alums Support Their College

The list reads like a who’s who of business: 

John DeVries, retired owner and CEO, Colorfx, 

Inc.; Ralph Eucher, president, Principal 

Funds, the Principal Financial Group; Mark 

Fisher, president, United Community Bank in 

Milford; Cara Heiden, division president, Wells 

Fargo Home Mortgage; Julie Middleswart, 

audit partner, Ernst and Young; and Ruby 

Trice, business executive, National Geospatial-

Intelligence Agency. 

 Yet all of these individuals have a common 

interest—helping Iowa State University’s 

College of Business be the best college it can be. 

 All are Iowa State alumni, but beyond that 

shared experience, their stories about giving 

back to the college are as unique as the indi-

viduals themselves.

John DeVries has the 
longest history with the college. 
He earned his industrial admin-
istration degree in 1959. His 
first job was in Cedar Rapids, 
but after working on his MBA 
at the University of Iowa, he 
moved to Des Moines. The 
proximity to Ames made the 
decision to help his under-
graduate alma mater an easy 
one. His involvement began in 
the early 1970s when Chuck 
Handy, head of industrial 
administration, began hosting 

receptions to gather support for 
the rapidly growing department. 
 Owner and CEO of Colorfx 
from 1979 until August 2007, 
DeVries has been a strong 
advocate and leader for the 
department and the college 
since those first meetings. 
He has done everything from 
calling on businesses to ask 
for support, to helping establish 
the Founders’ Club and serving 
as its chair, to serving on the 
Dean’s Advisory Council, to 
leading development campaigns. 

“We believe education 
changes lives. Not 
just individuals, but 
entire families and 
society.”

John DeVries

IOWA STATE UNIVERSITY ■ COLLEGE OF BUSINESS ■ PROSPECTUS 1716 VOLUME 23 NUMBER 2 ■ FALL 2007 ■ WWW.BUS.IASTATE.EDU



 One of the early highlights 
for DeVries occurred in 1984, 
the year the college was offi-
cially established. “Pioneer 
Hi-Bred International donated 
the funds for our first endowed 
chair,” he recalls. “It was proof 
of the support and credibility 
we had achieved.” 
 DeVries’ motivation for 
staying so involved during the 
last 30 years has come from 
the continuous progress he has 
witnessed. He credits this suc-

cess to Handy’s vision—always 
be better next year than you 
were last year. “I have worked 
with all of the deans—Handy, 
David Schrock, Ben Allen, and 
now Labh Hira—and each one 
has wrapped his arms around 
this vision and kept it alive,” 
he says.
 In support of that vision, 
DeVries and his wife, Ruth, 
established the DeVries 
Endowed Chair in Business in 
2000 to honor and recognize 
an administrator or faculty 
member who has demonstrated 
exemplary service to the college. 
“We believe education changes 
lives,” he says, “not just indi-

viduals, but entire families and 
society. We established this 
chair to support faculty. Strong 
faculty are the basis for building 
outstanding programs that 
attract outstanding students.”
 DeVries’ commitment to 
education is reflected in his 
service to the university as 
well. He has served as an Iowa 
State University Foundation 
Governor since 1984 and was 
chair of the Foundation Board 
of Directors from 1993 to 1995.

Ralph Eucher began 
his association with the 
College of Business when 
Principal Financial Group 
agreed to sponsor a welcome 
event and diversity training 
session for new MBA students 
each year. It was his first con-
tact with Iowa State’s business 
program since earning his M.S. 
in industrial relations in 1976, 
but it has led to ongoing inter-
action, and his leadership is 
helping increase the focus on 
business ethics for students.
 Eucher’s interest reflects a 
diverse career that began with a 
job at 3M while he was an Iowa 
State undergraduate majoring 

in political science. His studies 
and work experiences inspired 
his interest in human resources 
and labor relations, which led 
to his master’s studies. He went 
on to earn a law degree at the 
University of Iowa. 
 After five years as a real 
estate and corporate lawyer in 
Muscatine, Eucher moved to 
Des Moines in 1984 to join 
General Growth Properties, a 
shopping mall real estate invest-
ment firm, as in-house counsel. 
He later became president and 
led the company through a 
major expansion and relocation 
to Minneapolis. 
 In 1994, Eucher returned 
to Des Moines to join the asset 
management arm of Principal 
Financial Group. He was named 
president and CEO of Principal 
Funds in 1999.
 With his interest in ethics, 
Eucher has been working 
with Brad Schrader, University 
Professor of management, 
who teaches corporate ethics 
and governance. Shrader is 

also the first recipient of the 
Ralph and Jean Eucher Faculty 
Fellowship in Business, cre-
ated by Eucher and his wife to 
help raise the profile of ethics 
in the curriculum. 
 “You don’t have to look 
any further than Enron or 
WorldCom, to know that ethics 
is a real issue today,” Eucher 
says. “An employee may be 
asked to do something that 
doesn’t add up. We want stu-
dents to develop the framework 
and the confidence so that 
when faced with an issue they 
keep asking questions until it 
does make sense, even if that 
means taking the issue to an 
audit committee.” 
 The new fellowship may sup-
port such things as a special 
lecture series or graduate 
research on ethics. “Our hope 
is it will enhance the opportu-
nities for students throughout 
the college to learn about ethics 
and think about how business 
ethics will come to play in their 
careers,” Eucher adds. 

“Our hope is it 
will enhance the 
opportunities for 
students throughout 
the college.”

 Ralph Eucher
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to long-term success,” says 
Fisher, who is president of 
United Community Bank 
in Milford. “I attribute my 
accomplishments to my educa-
tion at Iowa State, and hearing 
Adam speak highly of his pro-
fessors and the excellent edu-
cation he received encouraged 
us to support the faculty.”
 Both Mark and Pamela 
Fisher have served terms on 
their local school board. Their 
experiences gave them insight 
on educational funding issues 
and recognition that the uni-
versities need substantial pri-
vate support. 
 “We want the College of 
Business to continue building 
on its outstanding reputation,” 
Fisher says. “As an alum, you 
feel good about your school 
when it has a great reputation. 
Our hope is that our support 
will help the college continue 
to attract and retain top pro-
fessors so it can continue to be 
an outstanding school.”

When Cara Heiden is 
passionate about something, 
she contributes financially and 
she gets involved in leader-

A 1976 industrial 
administration graduate with 
emphasis in accounting, Mark 
Fisher began his career with 
the accounting firm Wolf and 
Company in Des Moines. 
Fisher has supported the Iowa 
State College of Business and 
the athletic department for the 
past 30 years while residing in 
the Iowa Great Lakes area. 
 Although his wife, Pamela, 
earned her accounting degree 
at the University of Wyoming, 
she shares Fisher’s loyalty. In 
addition, both of their sons are 
College of Business alumni. 
Paul is a 2005 management 
information systems graduate 
and is now attending chiro-
practic school in Chicago, 
and Adam, a 2007 graduate 
with degrees in accounting 
and management information 
systems, works for Ernst and 
Young in Des Moines.
 While the Fishers have 
been steady contributors to 
the College of Business, they 
recently created the Mark and 
Pamela Fisher Fellowship to 
support a professor in the 
accounting department.
 “Education is the key 

ship so she can see the cause 
advanced. The Iowa State 
University College of Business 
is one of her causes.
 A 1978 industrial adminis-
tration graduate with options 
in accounting and finance, 
Heiden says her education has 
been key to her success. The 
division president for Wells 
Fargo Home Mortgage, Heiden 
made an unrestricted donation 
toward the Roger P. Murphy 
Professorship in Accounting. 
Her financial support for the 
college is continually directed 
to retaining and recruiting the 
very best professors.
 “The impact that a pro-
fessor can have on your life is 
nothing short of profound,” 
Heiden says. “My professors 
took a personal interest in me 
and helped me achieve my 
goals. Along with encouraging 
my intellectual curiosity, they 
made certain I had options 
and access to many different 
professional opportunities.” 
 Heiden’s leadership role 
with the college extends back 
to the mid-1990s when Dean 
Ben Allen asked her to serve 
on the advisory council. “The 

College of Business was young 
and growing, and it was an 
exciting opportunity to help 
craft the future,” she says. 
 “As alumni and employers,  
we want to help ensure that 
Iowa State produces the 
highest quality of graduates,” 
Heiden says. “We provided 
input on planning for the new 
building, using our experience 
as students—even though for 
some of us that was a long 
time ago—and from what hap-
pens in the day-to-day corpo-
rate world to create the most 
effective learning environment. 
 “We also give feedback on 
what competencies we look for 
in recruits. I am proud to say,” 
she adds, “that Wells Fargo is 
the number one hiring corpo-
ration for Iowa State College of 
Business graduates.”
 Heiden has been active 
with the Iowa State University 
Foundation and served as 
chair of the Board of Directors 
for 2005–2007. In this role, 
the focus has been to advance 
the mission of Iowa State 
through fundraising.

 “As an alum, you feel 
good about your 
school when it has a 
great reputation.”

 Mark Fisher

 “As alumni and 
employers, we want 
to help ensure that 
Iowa State produces 
the highest quality of 
graduates.”

Cara Heiden
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Ruby Trice, a 1987 grad-
uate in management, gives back 
to the college in three ways. 
She contributes to scholarships, 
serves as an Iowa State ambas-
sador, and is an alumni associa-
tion board member.
 The youngest of seven chil-
dren, Trice grew up in St. Louis, 
Missouri. “We weren’t in the 
best situation financially,” she 
says, “and I give back because 
I know there are other kids 
like me who want a chance to 
make a difference. Iowa State 
gave me my chance.” Trice 
received need-based aid to sup-
port her education.
 Trice, who began working 
for the Department of Defense 
(DoD) in a fellowship program 
in 1983, is now a business 
executive with the National 
Geospatial-Intelligence Agency, 
a DoD support agency. 
 She became an Iowa State 
ambassador in 1992 and has 
recruited students both in St. 
Louis and in Maryland where 
she lived for eight years. In this 
role, she attends education fairs 
sharing her experiences as a 
minority student from a big city 
who went to Iowa State.

 “I formed some really strong 
bonds with people I met at 
Iowa State—black and white, 
Iowans and non Iowans, rural 
and urban,” she says. “I tell 
prospective students that col-
lege gives you the opportunity 
to make friends with people 
who aren’t like you. It will help 
you embrace all of the different 
people you will encounter in 
the workplace.” 
 As an alumni association 
board member, Trice attends 
regular meetings in Ames. It 
is an opportunity to network 
and provide input, and it also 
allows her husband and two 
children to visit campus. 
 “My daughter is quite 
excited to know that George 
Washington Carver went to the 
same school I did,” Trice says. 
“I just emphasize we were not 
here at the same time.” 

Julie Middleswart, 
of Indianola, also makes 
regular trips to Ames. A 1991 
accounting graduate, she serves 
on the advisory board for the 
accounting department and 
is an advisor for her sorority, 
Kappa Alpha Theta.

 Middleswart, an audit 
partner with Ernst and Young in 
Des Moines, says the motivation 
for being involved with the col-
lege is helping it to get better. 
 “As successful professionals 
coming in, we provide a 
sounding board,” Middleswart 
says. “And, we use our indi-
vidual experiences in industry 
to provide a perspective that 
helps the department come 
up with new approaches to 
addressing challenges and 
moving forward.”
 Serving on the board 
also has rewards. It helps 
Middleswart stay in touch with 
what is happening in the col-
lege today. “Last spring we had 
a professor come and talk about 
Second Life. It is a virtual envi-
ronment he uses to teach class. 
I had no idea it even existed,” 
she says. 
 “Also, I have gotten to know 
many people from industry and 
the college. Helping the col-
lege is a way to be connected 
beyond my work environment.”
 Middleswart has also gained 
new insight regarding college 
funding issues and the need 

to raise money for faculty and 
scholarship support. While 
she contributes regularly to the 
college, she is organizing an 
effort to reach out to Iowa State 
alumni, working at Ernst and 
Young offices around the world, 
to establish a scholarship fund.
 Her work with the sorority 
has made Middleswart espe-
cially conscious of the struggles 
for students. “When I was in 
school, it seemed people got 
jobs because they wanted a 
little extra spending money,” 
she explains. “These girls 
are working so hard at jobs, 
keeping their grades up, and 
staying involved. I really admire 
all that they are doing.”
 Middleswart has a busy 
schedule as well. In addition to 
her job and volunteer activities 
at Iowa State, she and her hus-
band have a three-year-old son, 
Alex, and infant daughter, Anna 
Catherine, born May 30. ■

 “Helping the 
college is a way 
to be connected 
beyond my work 
environment.”

 Julie Middleswart

 “I tell prospective 
students that college 
gives you the 
opportunity to make 
friends with people 
who aren’t like you.”

Ruby Trice
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